


Cruisin’ Fried Chicken

Cruisin’ Fried Chicken

Cruisin’ Fried Chicken is committed to:
e Profitable retailing locations

» Continued product development, research and
marketing
» Innovative cooking systems

e Quality customer training and support



Cruisin’ Fried Chicken

CRUISIN’
POP

CRUISIN’
UNIFORMS

The Cruisin’ "Program” may consist of the

following:

e Equipment Package
* Signage

e Graphics Package

e Packaging

e Product



Cruisin’ Fried Chicken

Benefits of signing an agreement include:
e Use of Cruisin’ Fried Chicken Name and Logo

» Consistent quality products and service

e Cruisin’ Fried Chicken POP material

e Grand opening kit

e Operations Manuals

e Continued program support through ACE visits
» Nationally recognized brand

The Most Amazing part of the program is what
we've left out!

* No Royalty Fees

e No Franchise Fees



Time and Labor Saving Equipment

Indoor and Outdoor
Signage identifies
the location to make
the Cruisin’ QSR a
destination

Cruisimn

fried chichen




Cruisin’ Fried Chicken Products

e Marinade
« Batter Dip
e Breading
» Shortening
e Packaging

e Filter Powder

1/251b 623264
1/251b 623272
1/40lb WC623298
1/35lb 800433
next page

60ct. 642512

CAJ623280



The Cruisin’ Graphics
Package provides
immediate brand

recognition

Dinner Box Large 400/ct

Picnic Box 125/ct
Wax Bag 1000/ct
Snack Box 500/ct

Small Dinner Box 400/ct

High quality,
easily identifiable
packaging that
enhances brand
recognition

623082
623090
623215
623249
623256




A
<0
‘5“

FOOD FOR
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- GET STARTED

TODAY!




___-“"-—_

BY PICCADILLY CIRCUS PIZZA

MENU OFFERINGS & SRP ..

COMPONANT PIZLA PERSONALS ShALL MEDILM LARGE
CHEESE 53.49 54,99 510.99 513,99
-TOPPING 53,49 5899 510,99 513.9%
SPECIALTY PIZZAS 53,89 51179 513.99 51499
BREAKFAST PIIZIA .89 MiA H/A MiA
ADDITICMNAL TOPPINGS apt 79 Pyt 5129
FREEIER TO OVEN PIZLA PERSOMALS 12" FAMILY SIIE MEGA SLICE
CHEESE 53,49 S8.9% 5234
=TOPPING 3. 4% a9y 2.4
SPECIALTY PIIZTAS $3.8% 4.9 521.3%
BREAKFAST PIZIA 53,89 N/ A NfA
ADDITIONAL TOPPINGS a9t i N/A

MADE TO ORDER SUBS 4" " GRAB=N-GO SUBS &"

CLUB COMBO 5197 3599 CLUB COMBO 3199

HAM 5377 5587 HAM $3.7%
TURKEY $3.7y 3589 TURKEY .77
ROAST BEEF $3.97 $599 ROAST BGEF 53.99
YEGETARIAN 5227 3429  ITALUAN $3.4y
ITALIAN §14% 35579 COLD CUT COMBO 534y

COLD CUT COMBO $3.4% 5579

BEQ LRI TR LI CHICKEN 6/PK  12/PK
MEATHALL 53,7y 5599

TACO 53.7¢ gs.ﬂ CLASS|C HOT WINGS 5297 S57¢
EXTRA CHEESE $0.50 35100 BONELESS BUFFALD WINGS 32.79 35599
ADD BATOM i0.50 5100 GOURMET CHICKEN

DDUBLE MEAT 5100 3200 TEMDERS /PR 2.7

SANDWICH EEMSATIONS (PRE-MADE) BREADSTICKS 2/PK /PR

PEPPERED TURKEY & 5W|S5 §3.2% GARLIC ST|CKS 5L19 3279
ON HOMEY WHEAT ROLL CHEESE ST|CKS 5169 5389
SAMORED HAM & CHEDDAR $3.29 CINNAMOMN STICKS S1.59 $3.89

ON PEPPERCORN RANCH ROLL

SPICY ITALIAN OH AS|AGD ROLL $3.2%
CLUB COMBO ON AS|AGO ROLL 5329
CLASS|C CHEESEEURGER $3.59

BREAKFAST

SAUSAGE. EGG & CHEESE BISCUIT $2.39
HAM, EGG, & CHEESE CRO|SSANT £2.19
SAUSAGE. EGG, & CHEESE CROISSANT 5239
SAUSAGE L EGG PANCAKE £2.39
SAUSAGE, EGG, CHEESE, POTATO 5199
AND SALSA BURR|ITQ

CIMMA-BLASTS MM CINMAMON ROLLS 0.9

WE MAKE IT. SIMPLE.



KIOSK SPECIFICATIONS

LAMD MARK PFRODUCTS, [MC. « 30607 OKOR0U &¥R « PO BOX 188 = MILFORD, A « BOO-320-4240
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EQUIPMENT
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BRAND POWER

Brand Image

At Piccadilly Circus Pizza we believe it is vital not only to serve a quality product, but also
to look professional while doing so. We strongly suggest that each deli employee be in
uniform. This will build brand identity to your location and will let your customer know
you're committed to the food service industry. Depending on the specific package that
was selected, you will be receiving a variety of aprons, hats, and shirts,

For more information regarding uniform items, contact your territory manager. You may
also call the corporate office, Land Mark Products, at 1-800-338-4340

Brand Support

One of the advantages of partnering with the Piccadilly Circus Pizza Brand is Service! You
will have a dedicated Piccadilly Circus Pizza representative helping your foodservice operation
stay on the path to success. A local Territory Manager (TM) will be assisting in the opening
of your location focused on cooking praocedures, profitability, waste control & marketing. Your
TM will be stopping at your location periodically throughout the year to help you along the
way.






APPETIZERS
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Welcome to the Piccadily Circus Pizza Resource Center,
The Resource Canter gives Piccadilly Circus Pizza owners
a008ss 10 2 host of useful resources for managing your
stores 2417 Just type in your name below 1o get started.

Graphics Library
Froduct mages
Ad Slicks
Newspapor &ds

Miscellareous

Marketing Management Fomms

Pepperon Mini Cairing Diglyag Mini




